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F R E E  K I T  ·  A I

Stop asking AI for answers.
Give it assignments.
The four jobs to hand AI first, the brief that turns a generic answer into one

you can use, and one prompt to paste in today. Keep it open all week.
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The four jobs to hand AI first
You don't need to rebuild your business around AI. Start with the four places it saves the most

time. You already do every one of these by hand, slowly.

Drafting
YOU  G IVE

The angle and the audience

I T  RETURNS

A first draft for you to shape

Repurposing
YOU  G IVE

One article

I T  RETURNS

Pins, emails and posts

Summarising
YOU  G IVE

A long report or video

I T  RETURNS

The parts that matter

Structuring
YOU  G IVE

Messy notes

I T  RETURNS

A clear outline

The rule: AI carries out a decision you've already made. You choose the angle, the product, the

direction. It does the miles.

FREE  K I T

From The Ultimate Beginner's Guide to AI on thedigitalincomeedit.com.

Want a new prompt every day, run beside other women? That's the

membership.

T H E  D I G I TA L  I N C O M E

Edit™



T H E  A I  S TA R T E R  K I T F R E E  K I T  ·  PAG E  2  O F  3

02

The four-part brief
Brief AI the way you'd brief a new hire on her first day. There is no magic word. A good brief is

just complete. When something comes back flat, the fix is almost never a cleverer prompt. It's

a fuller one.

Role

Who it should be. "A warm email copywriter for

a faceless brand."

Reader

Who it's for. The specific woman on the other

end.

Task

Exactly what you want made, and how many.

Standard

What "good" looks like, and what to avoid.

In one line: "Write a caption" gets a shrug. "You're my brand's voice, warm and a little wry. Write

three captions for a woman scared to start. Short sentences, no hype." gets something you can use.

Your brief is ready when:

The quality of what you get back is the quality of what

you put in. Always.

You've told it who to be, not just what to do

You've named the exact reader on the other end

You've shown it one example of "good" if you have one

You've said what to avoid, not only what to include
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Your plug-and-play prompt
Copy this into ChatGPT or Claude. Swap the pink parts for your details. Save it somewhere

permanent, and next week just change the topic.

You are [my brand's voice: three words, e.g. warm, a little wry, direct] .

You're writing for [the woman on the other end: who she is and what she's stuck on] .

Write [what you want: e.g. three Instagram captions / one newsletter intro / five pin

titles]  about [this week's topic] .

Good looks like: [e.g. short sentences, one clear idea, ends with a question] .

Avoid: [e.g. hype, emojis, "in today's fast-paced world"] .

Here is one example of something I liked: [paste it, or delete this line]

TH E  WEEK LY  LOOP

Write one strong brief for a task you repeat → save it where you can find it → each week,

swap in the new topic → edit the draft with your own hand → and the work that ate an

afternoon takes twenty minutes.

Where AI stops and you start: it can draft, summarise and structure. The taste to know what's good,

the direction, and the final read before anything goes out stay with you.

Run it once and read what comes back as the editor, not the author.1

If it's flat, add more to the brief, not cleverer words.2

Ask yourself: would I have said it this way? If not, it's a draft waiting for your hand.3

Save the finished prompt. That saved brief is your first real system.4

From The Ultimate Beginner's Guide to AI on thedigitalincomeedit.com.

Want a new prompt every day, run beside other women? That's the

membership.

T H E  D I G I TA L  I N C O M E

Edit™


