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Pins don't go viral.
They rank.
The five parts of a pin that gets clicked, the keyword trick that puts you in

front of women already searching, and the rhythm that queues weeks of

pins in one sitting.
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The five parts of a pin that gets clicked
A pin has one job: stop the scroll and earn the click. These five parts decide whether it does.

The image

1000×1500, vertical, readable at thumbnail size

on a phone

The title

Your keyword, plus a promise. Outcome beats

topic.

The description

Written the way you'd write for Google,

keyword placed naturally

The keywords

The same phrase on the pin, the board title

and the board description

The landing

A page you control that delivers on the pin's promise. Otherwise you build Pinterest's asset.

The rule: no pin gets designed until its keyword is chosen. Design serves search, never the reverse.

FREE  K I T
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Find the exact phrases she types
Pinterest serves whatever best answers the search, whoever published it. Your follower count

is close to irrelevant. Your keyword coverage is everything. And the whole tool is free, sitting in

the search bar.

Autocomplete

Type your topic and let Pinterest finish the

sentence. Those suggestions are real

searches.

Guided tiles

Run the search and read the tiles across the

top. Each one is a subtopic women want.

Long tail

"Pinterest" can't be won. "Pinterest marketing

for bloggers" can. Specific beats broad.

A bank, not a pile

Per pillar: a head term, a cluster of mid-tail

phrases, a long tail of specific searches.

The test: if a phrase doesn't show up in autocomplete, it isn't a keyword, however clever it sounds.

Your keyword is in place when it's in all five layers:

A woman searching a five-word phrase knows exactly

what she wants.

Pin title

Pin description

Board title and board description

The page the pin links to
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The batching rhythm
Pinterest rewards accounts that show up steadily, and it's forgiving about what steadily means.

A pace you can hold for a year beats a heroic month followed by silence. Here is the one

weekly sitting.

TH E  WEEK LY  LOOP

One article → five fresh pins → two weeks queued in one sitting → once a month, ask which

three pins drove the most outbound clicks → make more of that.

Be honest about the clock: Pinterest is slow. Plan for a quarter of steady publishing before you judge

it. It's what you build while something faster pays the bills.

A post is a firework. A pin is an asset.

Pick the article and the keywords first. Keywords before everything.1

Design in Canva against saved templates at 1000×1500. I rotate six, not sixty.2

Make several fresh pins per article: different images, different headline angles, all pointing

at the same page.

3

Write keyword-layered titles and descriptions for each one.4

Queue them in Pinterest's free native scheduler. One sitting. Fourteen days. Done.5

Set them to go out evenings and weekends, when she's browsing, not when you're

working.
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